February 12, 2007

Stephen Johnson

Administrator

US Environmental Protection Agency

Ariel Rios Building — Mail Code 1101A

1200 Pennsylvania Avenue, NW

Washington, DC 20460 ~ Sent via eMail Attachment,
and US Mail

SUBJECT: AAPCO OBJECTIONS TO PESTICIDE PRODUCT LABEL “CAUSE-RELATED MARKETING™
Dear Mr. Johnson:

The Association of American Pesticide Control Officials (AAPCO) is notifying the US
Environmental Protection Agency (EPA) of its strong objections to the recent EPA Office
of Pesticide Programs (OPP) approval of “cause-related marketing” statements on an
EPA registered pesticide product label. This apparently unique and radical departure
from the agency’s own operating policy and protocol is now problematic for EPAs
pesticide regulatory partners, whom AAPCO represents.

AAPCQ’s objections in great part mirror what others are also simultaneously reporting to
EPA, however, our issues are additionally of a state regulatory nature.
These objections and their basis are as follows:

1) It is our understanding that the EPA/OPP “Label Review Manual’ (Chapter 16;
Graphics and Symbols on Labels, Section II1.A.9), and 40 Code of Federal
Regulations Part 156.10(a)(5) expressly prohibit the placement of such cause-
related marketing statement on a registered pesticide product label. This
departure for Clorox Company products is inconsistent with those established,
fair, relied-upon standards, and unnecessarily challenges the credibility of EPAs
registration program.

2) Itis also our understanding that the EPA, in regulating the content of labeling,
discourages any statement(s) that could mislead, be misinterpreted, or be falsely
offering assurances of safety or non-toxicity. Unfortunately, the “Red Cross™
being utilized by Clorox Company on these labels is long honored and well
understood to mean safety and aid (medical and otherwise). AAPCO applauds
the efforts of Clorox Company in supporting the Red Cross charity. However,
inclusion of such a symbol on a pesticide product label can and will be easily and
widely interpreted by consumers to mean “this product is safe” or at the very
least, offering a margin of safety (that perhaps other pesticides cannot offer).






